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What’s New to the Third Edition!
This Transition Guide outlines many of the changes and new content in the Third Edition. In addition to the features listed here, statistics and references have been completely updated.

Specific Chapter Updates

PART 1 FOUNDATIONS OF SPORT MANAGEMENT

Chapter 1 History of Sport Management

● Revised information on the current structure of club sports
● New section on women in sport management

● New sport management timeline
Chapter 2 Management Principles Applied to Sport Management

● Expanded information on diversity in sport management 

● Coverage of the latest development in ticketing technology
● Updated information on the expansion of U.S. sports leagues into international markets

● New discussion on the empowerment approach to management

Chapter 3 Marketing Principles Applied to Sport Management

● Coverage of the MasterCard “Priceless” campaign 
● Information on the growth of sales through fan identification

● New definitions of customer relationship management and data analysis skills
● New table comparing average ticket prices and cost of attending a game in MLB, NBA, and NFL

Chapter 4 Financial and Economic Principles Applied to Sport Management

● New discussion on how to accurately measure the size of the sporting industry

● Examples of publicly-traded sport companies

● Discussion on the numerous financial decisions faced by sport organization managers

● Review of future opportunities and challenges for the sporting industry
Chapter 5 Legal Principles Applied to Sport Management

● Clearer definitions of sport law and how it regulates the sport industry

● Expanded information on the role of agencies and their legal obligations
● Coverage of Letendre v. Missouri State High School Activities Association
● Discussion of the NCAA antitrust scrutiny lawsuits

● Expanded coverage of Stanley v. University of Southern California and the Equal Pay Act
● New information on antitrust litigation at the collegiate level

Chapter 6 Ethical Principles Applied to Sport Management

● Use of Josephson’s Six Pillars of Character in ethical decision making
● Updated information on the status of MCI/WorldCom and HealthSouth 
PART 2 AMATEUR SPORT INDUSTRY

Chapter 7 High School and Youth Sports

● New information on the total participants in high school sports by gender

● Increased information on the structure of Little League

Chapter 8 Collegiate Sport
● New Division I-A sponsorship requirements 
● Coverage of the NCAA initiatives to help college athletes graduate

● New section on drug testing at the collegiate level

● Information on the use of electronic communication devices in the recruiting process
Chapter 9 International Sport

● New section on the historical development of sport in the international marketplace
● Coverage of the recent growth in sport tourism 
● Discussion on how the organization of U.S. sport differs from the organization of sport throughout the world

● Coverage of the IOC’s “Celebrate Humanity” campaign to increase interest in the Olympics
● New discussion on the impact of rebranding Major League Soccer (MLS)

● Review of how technology has driven the globalization of sport
● New discussion on how manufactures impact sport popularity
● Information on global broadcasting and marketing
● Discussion of the “Sport for All” movement and sport diffusion
● Updated information on doping and the response of the IOC

● New case study on growing Australian rules football in the U.S.
PART 3 PROFESSIONAL SPORT INDUSTRY

Chapter 10 Professional Sport

● New discussion on the Fenway Sports Group’s (FSG) diversified business initiatives
● New tables on racial and gender diversity in professional sports

● Coverage of the NBA League Office/Team Front Office Flowcharts

● Review of the front office employees for the Philadelphia 76ers
● List of tour personnel required for events such as the PGA and ATP tours

● Coverage of the executive organizational chart

● New case study on whether the PGA Tour should adopt a drug testing plan

Chapter 11 Sports Agency
● Coverage of the evolution of IMG into a sport agency
● New section on the evolution of sport agencies

● New table on the top athlete representation firms

● Expanded coverage on how agencies brand athletes

● Updated information on the National Conference of Commissioners athlete-agent regulations

PART 4 SPORT INDUSTRY SUPPORT SEGMENTS

Chapter 12 Facility Management

● Expanded information on the Florida Marlins’ facility problems
● Updated information on the financing for the retractable-roof Lucas Oil Stadium and Indianapolis Convention Center expansion

● New information on the NCAA’s Crowd Control Global Check List/Tool Kit

Chapter 13 Event Management

● Discussion on how Team Championships International (TCI) turned a grassroots movement into successful sport events

● Discussion on the incorporation of online registration for sporting events

● Use of Facebook, MySpace, Second Life and YouTube to promote sport events
Chapter 14 Sport Sales

● New information on the impact of Michael Vick’s incarceration on the Atlanta Falcons

Chapter 15 Sport Sponsorship

● New tables on corporate sponsorship
● Information on the growth of action sports in the U.S.

Chapter 16 Sport Communications

● Discussion of special sporting events increasing Web traffic

● Expanded information on the Minnesota Viking’s allegations

Chapter 17 Sport Broadcasting

● Coverage of Monday Night Football’s move from ABC to ESPN
● Information on the demographics of American television sport fans

● Challenges facing exclusive rights broadcasters

● New definition of digital rights management (DRM)

Chapter 18 The Sporting Goods and Licensed Products Industries

● New information on athlete endorsements
● New information on player licensing agreements
PART 5 LIFESTYLE SPORTS
Chapter 19 The Health and Fitness Industry

● New data on the growth of health clubs in the U.S.

● Review of club membership versus club revenues for the top 25 U.S. health clubs

● New coverage of the IHRSA’s club growth cycle 

● New statistics on American health club members

● New table of the most profitable club activities
● Information on the growth of single-sex health and fitness clubs

● New definitions of preventive medicine market and medical fitness market
● Coverage of innovative health and fitness franchise concepts

Chapter 20 Recreational Sport

● Discussion on declining and fast-growing recreational activities in the U.S.

● New information on the Illinois Park and Recreation Association’s drive to promote diversity in the parks
● Coverage of the National Ability Center’s activities for people with disabilities

PART 6 CAREER PREPARATION

Chapter 21 Strategies for Career Success

● Review of the 4-step job search process
● Updated information on job search strategies

● New information on how to use Facebook and MySpace for career enhancement
● Updated sample resume 

● New section on references
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