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Preface

As the sport industry continues to grow and evolve at a dramatic rate, the goal of providing a comprehensive, current, concise introductory textbook on sport management becomes an enormous task. We have attempted to do just that, in providing our readers (students, professors, and practitioners alike) with this third edition of Principles and Practice of Sport Management.

This is a textbook intended for use in introductory sport management courses. The focus of these courses, and this textbook, is to provide an overview of the sport industry and cover basic fundamental knowledge and skill sets of the sport manager, as well as providing information on sport industry segments for potential job employment and career choices.

Directed toward undergraduate students, the textbook has three distinct sections. The first six chapters provide an overview of basic knowledge areas for the successful sport manager, presenting fundamental principles and key skills as well as information on current issues. Chapters 7 through 20present overviews of major sport industry segments in which a sport manager could work, followed by case studies intended to spark debate and discussion. The last chapter, Chapter 21, provides the reader with the basics of breaking into the highly competitive sport management industry. We have included an international perspective where appropriate throughout to give readers a broad view of sport management in the global context, which they will need as the world grows increasingly “smaller” in the decades to come.

We would like to draw attention to Chapter 9, which focuses on sport in the international setting. Chapter 9, International Sport, guides the reader through the global “sportscape” by examining the burgeoning sport industry around the world. In this chapter, the reader should pay particular attention to use of the word “football” instead of the word “soccer,” to which most Americans are accustomed. This terminology is used purposefully, to remind the reader that in the majority of the world “football” in fact does not mean American football as played by the National Football League, but rather the traditional sport played at the much anticipated and celebrated World Cup. The chapter also makes the point that the reader should not confuse “globalization” of sport with the “Americanization” of global sport.

This textbook offers a mix of contributions from scholars and practitioners. The second half of the text tends to have a somewhat different tone from the first half, as these chapters are written by practitioners. In addition, many of the scholars who contributed to the book returned to the classroom after years of working in the industry, so their thoughts offer a unique blend of information from both academic and industry perspectives.

This third edition is full of current data and information, as we have paid particular attention to updating and adding information where appropriate. Based on feedback from faculty using the text, each chapter has undergone review and revision, as chapter authors have been attentive to providing new material and updated information. New case studies have been added throughout the text. Specific updates include a new section on women in sports management and a sport management timeline (Chapter 1). Chapter 4, on financial principles, now includes information on the economic principles applied to sport management. The “Sport for All” movement and sport diffusion are discussed in Chapter 9. This chapter also has an updated discussion on doping and offers more coverage of sport tourism and sport in international markets. Chapter11 provides a new discussion of the evolution of sport agencies and a look toward the future challenges in this industry. Chapter 21 offers practical advice on how virtual communities and social networking Web sites like Facebook and MySpace can affect the job search process.

Overall, this textbook allows the reader to learn both the foundations and the principles on which sport management operates and offers an opportunity to apply those foundations and principles to the sport industry. This textbook also offers historical perspectives as well as thoughts about current and future industry issues and trends. For all these reasons, this textbook will prove a valuable resource to those seeking employment in this field, as well as to those whose role it is to educate future sport managers.
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