Appendix 1
Sport Management Education Sample Curriculums

The following are sample curricula from different sport management/sport business programs. Three undergraduate and three graduate curricula have been included. As you will see, there is tremendous variety in the quantity and types of courses required. The information in this appendix includes only those requirements listed on each program’s website. It may not include all applicable university requirements that are in addition to the program’s requirements.
Undergraduate Sport Management Degree (From a Business School)

The following is a sample curriculum from an undergraduate sport management program within a college or school of business. Upon successful completion of the program, students receive an undergraduate Bachelor of Science degree in Sport Management.
Students are required to take the following courses outside the sport management department:
· Economics

· Business Calculus

· Statistics

· Computer Science

· Introduction to Accounting 

· Management Principles

· Personnel Management

· Principles of Marketing, Finance, and Operations

· Fundamentals of Finance 
Students are required to take the following courses in the sport management department:
· Introduction to Sport Management

· Sociology or History of Sport

· Sport Marketing

· Introduction to Sport and the Law

· Management Communications

· Sport Finance and Business

· Sport Management Policy 
Students are also required to take either three sport management electives or one sport management elective and an internship for credit. The department offers electives in the following areas:
· College Athletics

· Public Assembly Facility Management

· Professional Sports Industry

· Sport Broadcasting

· Sport Agencies

· Community Relations in the Sport Industry

· Amateur Sports and the Law

· Professional Sports and the Law

· Sport Event Sponsorship

· Sport Event Management

· International Sport Management

· Ethics in Sport Management

· Advanced Sport Marketing (Sales Strategy)

· Advanced Sport Sociology 
<B>Advantages and Disadvantages
Students attending this program will receive a strong business background. Additionally, because the program is located within a business school, the sport management–specific classes should be well infused with business principles as well. However, the business nature of the program may also hurt some students. For example, someone seeking a coaching career may end up taking classes that may or may not be helpful in their desired field.
Undergraduate Business Degree with a Specialization in Sport Business (From a Business School)

The following is a sample curriculum from an undergraduate sport management program within a college of business. Upon successful completion of the program, students receive an undergraduate degree in business administration, with a specialization in sport business.

Students are required to fulfill the following prebusiness requirements (nonsport-related):
<BL>
· Writing Composition

· Business Calculus

· Business Statistics

· Computer Competency 

· Introduction to Business 

· Micro Economics

· Macro Economics

· Financial Accounting

· Managerial Accounting 
Students are required to complete the following business school courses (nonsport-related) in order to receive a degree in business administration:
· Leadership and Communication

· Economic Foundations of Competitive Analysis

· Financial Management 

· Marketing Management 

· Managing Organizations 

· Global, Legal, and Social Environment of Business 

· Business Statistics 

· Information Technology and Operations Management 

· Business Information Systems 

· Business Strategy and Planning 
Students are required to complete the following sports-related courses in order to receive a specialization in sport business:
· Marketing Research

· Sports Marketing 

· Two of the following three courses:

· Sports Sponsorship 

· Law and Sports Marketing 

· Financing Sports Business 
In addition, Marketing Strategy is strongly recommended, but not a required part of the program. Students also have the option to complete an internship for credit.

Advantages and Disadvantages
Students attending this program will receive a strong business background; however, this program has considerably fewer sport management courses than the previous program, and the majority of those offered are marketing focused. This should be beneficial for someone wanting to work as a sport marketer, but not as beneficial for someone wanting to work in other areas. There are also few elective options, which limits a student’s ability to tailor the program to suit his needs.

Undergraduate Physical Education Degree with a Specialization in Sport Management (From a College of Education)

The following is a sample curriculum from an undergraduate sport management program within a college of education. Upon successful completion of the program, students receive an undergraduate degree in physical education, with a specialization in sport management.

Students are required to take prerequisite coursework in the following classes (nonsport-related) before being accepted into the sport management program:
· Anatomy

· Care and Preventive Injuries

· Nine hours of business electives 
Students in their junior year are required to take the following courses:
· Ethics in Sport

· Introduction to Sport Management

· Sport Marketing

· Issues in Sport Management

· Human Resource Management

· One or two electives 
Students in their senior year are required to take the following courses:
· Sport Finance

· Facility/Event Management

· Diversity in Sport

· Sport Governance

· Sports Law

· Two to four electives 
The school offers electives in the following areas:
· Theory and Practice of Baseball

· Theory and Practice of Football

· Theory and Practice of Track and Field

· Theory and Practice of Coaching Softball

· Nutrition and Sports

· Athletic Training I

· Career in Professional Sport

· Principles and Problems of Coaching

· Human Movement Studies

· Sport Psychology

· Practicum in Sport Management

· Sport in Society

· Sport History 
Advantages and Disadvantages 

Students attending this program will receive a diverse sport management education, covering a number of different areas. However, because the program is not business-focused in nature, students will receive a very different education compared to someone attending one of the first two programs listed in this appendix. The elective courses may be preferable for someone seeking a career as a coach, but are not likely to be as helpful to someone seeking a sports business career. This program does provide a number of elective options, which allows a student to customize the program to meet his or her needs and/or explore new areas.
MBA/MS Sport Management Dual Degree Program (From a College of Business)

The following is a sample curriculum from a graduate sport management program within a college of business. Upon successful completion of the program, students receive two degrees—an MBA and an MS Sport Management.

The program requires 2 years to complete. The curriculum is divided as follows:

Curriculum: First Year

Fall Semester: First Term
· Accounting for Decision Making*

· Managerial Economics*

· Business Strategy*

· Organizational Behavior and Theory*

· Professional Seminar in Career Management* 
Fall Semester: Second Term
· Financial Analysis and Decisions*

· Business Data Analysis*

· Organizational Behavior and Theory (continued from first term)*

· Professional Seminar in Career Management (continued from first term)*

Spring Semester: Third Term
· Marketing Management*

· Managerial Accounting and Control*

· Information Management*

· Sport management elective 
Spring Semester: Fourth Term
· Production Operations Management*

· Business and Its Environment*

· Organizational Planning and Strategy*

· Professional Seminar in Career Management (continued from first and second terms)*

· Sport management elective (continued from third term)

· Summer—optional sports-related summer internship practicum in sport management Curriculum: Second Year 

Fall Semester: First Term
· Sport Finance and Business 

· Sport Organizational Behavior and Development 

· Sport Law 

· Professional Development in Sport Management 
Fall Semester Second Term
· Sport Marketing

· Socio-Historical Foundations of Sport

· Business Strategy (continued from first year, first term)*

· Sport Law (continued from first term)

· Professional Development in Sport Management (continued from first term)

Spring Semester: Third and Fourth Terms
· Three sport management electives (if the student elected not to complete a summer internship)

 - or -

· One sport management elective (if the student elected to complete a summer internship)

· Sport management practicum* 
Electives include classes such as:
· Sport Event Management

· Advanced Sports Marketing

· College Athletics

· Sport Management Policy

· Sport Labor Relations

· Economics of Sports

· Applied Market Research

· International Sport Management 
*Classes noted with an * qualify for credit for the MBA portion of the program. All other classes qualify as credit for the MS Sport Management degree.

Advantages and Disadvantages 

Students attending this program will receive both a strong business and a strong sport management education. The MBA classes provide traditional business education, while the sport management classes provide an in-depth education of the sports industry. Because two separate degrees are earned, students who at some point choose not to work in the sports industry will still have the MBA they can use to enter the business world. However, it is an intense 2-year program with an obligation to work the summer between the 2 years. 

MBA with a Specialization in Sport Business (From a College of Business)
The following is a sample curriculum from a graduate sport management program within a college or school of business. Upon successful completion of the program, students receive an MBA with a specialization in sport business.

The program requires 2 years to complete. The curriculum is divided as follows:

Curriculum: First Year

Semester 1: Term 1

· Accounting for Decision Making
· Managerial Economics

· Organizational Theory and Behavior 
Semester 1: Term 2
· Business Data and Analysis

· Financial Analysis and Decisions

· Organizational Theory and Behavior (continued) 
· Professional Development in Sport Management 
Semester 2: Term 1

· Managerial Accounting and Control

· Information Management

· Marketing Management 

Semester 2: Term 2
· Production Operations Management

· Organizational Planning and Strategy

· Business and Its Environment 
Summer
· Required sports-related summer internship 
Curriculum: Second Year

Semesters 1 and 2

· Sports Marketing
· Sports Finance and Business
· Sports Law
· Sport Organizational Behavior and Development
· Socio-Historical Foundations of Sport 

· MBA elective course (nonsport)

· Practicum project with sports organizations 
Electives can be taken in the areas of:
· Finance

· Services Marketing and Management

· Information Technology Management

· Supply Chain Management

· Economics

· Business Consulting

· E-Commerce

· International Business

· Selective topics outside the business curriculum 
Advantages and Disadvantages 
Students attending this program will receive a strong business background in addition to the sport business education. Students earn a traditional MBA degree, which provides security if a career in the sports industry does not materialize. Because the sport management education is merely a concentration rather than a second degree, the sport management education may not be as comprehensive as with the first program. However, there may be less duplication between regular MBA classes and the sport business specialization classes—instead, it appears that the sport business classes are an extension (and possibly a continuation) of the regular MBA classes. 
MS in Kinesiology with an emphasis in Sport Management (From a School of Health, Physical Education, and Recreation)

The following is a sample curriculum from a graduate sport management program within a school of health, physical education, and recreation. Upon successful completion of the program, students receive an MS in Kinesiology with an emphasis in Sport Management.

The program requires approximately 12 months to complete. Students are required to take 9 hours of foundation courses from the following selections:
· Introduction to Research in Health, Physical Education, and Recreation

· Interpretation of Data

· Statistical Techniques of Research

· Correlation Techniques

· History of Sport in the U.S.
· The Role of Sport in Society

· Psychological Foundations of Exercise and Sport 
Students are also required to take at least one course from each of the following five categories. Students must specialize in either administration or marketing.
· Section 1: Administration

· Administration of Fitness Programs

· Administrative Theory of Competitive Sports Programs

· Athletics in Higher Education

· Special Topics: Governance in Sport Management

· Exercise in Corporate Fitness and Wellness

· Organizational Leadership for Leisure

· Administrative Theory and Management Practices in Leisure Services

· Recreational Sports Administration 
· Section 2: Law

· Legal Issues

· Legal Aspects of Recreation

· NCAA Compliance 
· Section 3: Marketing

· Sport Marketing and Sponsorship

· Sport Communication

· Sport Sponsorship and Retention

· Issues in Sport Marketing 
· Section 4: Strategy

· The Sport Industry 
· Section 5: Financial Analysis

· Advanced Financial Analysis

· Finance and Budgeting 
Advantages and Disadvantages 

Students attending this program will receive a strong sport management education, but, because the program is not part of a business school, the business education may not be as substantial as the previous two graduate-level programs. The program includes a number of class options, which provides an opportunity for students to customize the program to meet their needs and/or explore new areas. Students will also receive a diverse education by taking courses in each of the five sections. There does not appear to be any type of practicum experience or other experiential learning opportunities, nor is there an established/required internship component to this program’s curriculum.
